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Is contemporary consumer society fostering a ‘branded’ culture at risk of psychosis? Is our imagination
being slowly colonized by the plethora of off-the-shelf fantasies promoted by mass and social media? How
can we build resilience in the face of this seduction and avoid turning into personal brands ourselves? These
are some of the questions author, psychoanalyst-in-training, and former brand director Max Jakob Lusensky
explores in this collection of essays. Lusensky playfully de:brands consumer icons Apple and Starbucks
while advocating for the withdrawal of psychic projections from brands’ shiny surfaces. Lusensky’s work
updates and extends Jung’s basic insight that many things in contemporary life of which we might be
ambivalent draw on the deepest and most authentic collective psychological dynamics. What Jung did when
he understood the spiritual and soulful aspects of being involved with alcohol, Lusensky does in connection
with our involvement with the big brand names and products of our time. Crucially, he writes from inside the
problematic, as a former creator and user of these God-given modern phenomena. He is not disengaged or
supercilious and this gives a personal embodiment to the ingenious argument of what is a very unusual – in
the best sense – piece of work. Andrew Samuels, Professor of Analytical Psychology, University of Essex
An exposé into the world of ‘brand image’ from one who’s been on the inside, Max Jakob Lusensky
creatively weaves together psychological and cultural critique with a wickedly clever imagination, that gets
at the depth of his story. Kenneth A. Kimmel, Jungian psychoanalyst and author of the book, Eros and the
shattering gaze: Transcending narcissism
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From reader reviews:

Tammy Lugo:

What do you concerning book? It is not important along? Or just adding material if you want something to
explain what your own problem? How about your spare time? Or are you busy man? If you don't have spare
time to perform others business, it is give you a sense of feeling bored faster. And you have free time? What
did you do? Everybody has many questions above. They must answer that question due to the fact just their
can do that will. It said that about reserve. Book is familiar in each person. Yes, it is appropriate. Because
start from on jardín de infancia until university need that Brandpsycho: Four essays on debranding to read.

John Judge:

Now a day those who Living in the era where everything reachable by interact with the internet and the
resources included can be true or not demand people to be aware of each information they get. How many
people to be smart in having any information nowadays? Of course the reply is reading a book. Looking at a
book can help individuals out of this uncertainty Information specifically this Brandpsycho: Four essays on
debranding book because this book offers you rich information and knowledge. Of course the info in this
book hundred % guarantees there is no doubt in it everbody knows.

Edward Kirklin:

Information is provisions for those to get better life, information nowadays can get by anyone with
everywhere. The information can be a understanding or any news even an issue. What people must be
consider whenever those information which is inside former life are hard to be find than now's taking
seriously which one works to believe or which one the actual resource are convinced. If you have the
unstable resource then you get it as your main information you will have huge disadvantage for you. All of
those possibilities will not happen in you if you take Brandpsycho: Four essays on debranding as the daily
resource information.

Timothy Payne:

Many people spending their moment by playing outside having friends, fun activity using family or just
watching TV all day every day. You can have new activity to invest your whole day by reading through a
book. Ugh, do you consider reading a book can definitely hard because you have to take the book
everywhere? It all right you can have the e-book, delivering everywhere you want in your Cell phone. Like
Brandpsycho: Four essays on debranding which is keeping the e-book version. So , why not try out this
book? Let's observe.
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